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The strength of our CSR policy lies in collaboration. We collaborate with our staff, business relations 

and guests, on both regional and national levels. Together, we contribute to a better environment 

and a better society. 

In order to embed CSR in our organisation, ‘Postillion on a mission’ was established in 2016. This 

movement is intended to inspire the hearts and minds of our staff and guests. With ‘Postillion on a 

mission’ we are combining the forces of our 8 branches with the aim of generating broad support 

for CSR at all branches. 

‘Postillion on a mission’ knows no boundaries. With eight branches, a turnover of 28 million (2017), 

an average of 331 staff (2017) and 1.2 million guests in 2017, we have a big impact. 

Erik-Jan Ginjaar
Managing Director

Postillion Hotels Nederland

CSR ANNUAL REPORT



8 BRANCHES, 1 POLICY

Our CSR policy rests on five pillars, the so-called key themes: 

Nature Health Innovation Human Local

The Best Practices Handbook is the guiding principle 

for the policy. It contains all agreements and action 

points per key theme. The Mission List is part of this 

handbook - a list of sustainable and societal action 

points for Postillion.

This list has been compiled on the basis of current 

priorities, opportunities, possibilities, trends and

 future expectations. Throughout the year, we monitor 

the extent to which the tasks on the Mission List have 

been completed. 

The Branch Managers of the eight branches are 

responsible for the overall organisation and execution 

of the policy. The progress of all (planned) accomplish-

ments is monitored by the General Manager. 

The first chapter contains a summary of our accom-

plishments as well as a view to the future. Our accom-

plishments, approach and objectives per key theme are 

subsequently described. Each key theme states which 

tasks from our Mission List have been completed and 

which are on the agenda.  

The accomplishments apply to all eight branches. The 

effect of our achievements is not yet measurable with 

quantitative data, such as energy consumption and CO2 

emissions, as no baseline measurement of these data 

has taken place as yet.

If you have any questions, remarks or ideas for Postillion 

after reading the report, or if you wish to receive the 

Best Practices Handbook and Mission List digitally, 

please contact Erik-Jan Ginjaar at:

erik-jan.ginjaar@postillionhotels.com

With the CSR Annual Report, Postillion wishes to demonstrate that sustainability opportunities in 
hospitality are endless. In this report, you will read about our CSR accomplishments, approach and 
objectives for the future. 

ABOUT THIS REPORT
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WORKING METHOD & ASSURANCE

Postillion believes it is important for staff to become 

aware of both the objective and the effect of our CSR 

policy. The Best Practices Handbook details each action 

of the Mission List with information about the environ-

mental benefits, the overall implementation method, 

and the requirements each action must meet. 

The Branch Manager guides the implementation of 

the CSR policy and the execution of the tasks on the 

Mission List for each branch. This person is the 

linchpin in the process and he/she:

• Knows which actions have priority at the branch;

• Monitors the correct execution of the actions at 

 the branch;

• Ensures that the implemented actions are reported. 

In order to complete the ‘missions’, all operational and 

supporting departments, such as marketing, mainte-

nance, sourcing, etc., must cooperate. In addition, we 

inspire our guests to behave more sustainably during 

their stay.

The Marketing, Engineering, Sourcing, Sales and Hu-

man Resources departments: 

• Support the branches in the implementation of 

 the Mission List;

• Devise turnkey solutions where possible.

In order to put our CSR policy into practice as much as possible, each member of staff will receive a
digital version of the Best Practices Handbook. The Mission List is physically present at each branch, 
enabling staff to monitor their accomplishments and objectives. Guests can view the list as well. 
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SUMMARY

Furthermore, we are one step closer to true 

sustainability. New action points on the Mission List 

have been completed, and past accomplishments

 have been preserved, such as water-saving solutions, 

the recycling of used frying oil and the installation 

of charging points at every branch. You will notice

that progress has been made for all five pillars of our 

CSR policy. 

Although it is our goal to support a local societal 

cause each year, including for 2017, we have approached 

things on a grander scale this year. In December, we 

ended the year by participating in Dance 4 Life. This 

was a successful promotion because the eight branches 

combined raised no less than €10,000 for the charity. 

We look back on this achievement with pride.

2017 also taught us that we can achieve more through 

collaboration. Collaboration with local suppliers,

charitable causes and, of course, our own staff.  

Future vision
Based on our accomplishments, old and new priorities, 

and circumstances, Postillion has drafted new action 

points for 2018 and beyond. In 2018, Nature will 

benefit primarily from our plans. To begin with, we 

will compensate for our CO2 emissions by planting at 

least one tree per year. 

In all branches, we will switch to sustainable energy, 

using energy-efficient lamps, refrigerators, central 

heating boilers and air conditioning systems. The 

parks and gardens surrounding our eight branches 

can count on greater biodiversity in the coming year 

through (possible) collaboration between our 

landscaping companies. 

There will also be renewed attention for Human,

 the human aspect of our CSR policy. In 2018, we will 

support another charitable cause, this time on a local 

level. Finally, the Bicycle Plan will be highlighted again, 

aimed at motivating our staff to go to work by bike. 

Postillion will therefore remain on a mission. In the 

report, you can also read about our ambitions up to 

2025. At the same time, we will continue to monitor 

our  accomplishments, of course. Preservation, 

adaptation and even better performance - that is 

what ‘Postillion on a mission’ is all about. 

‘Postillion on a mission’ has more leverage than ever before. Both staff and guests are increasingly 
aware of the importance of sustainability and the opportunities to create a societal impact. 



Key themes 
In the following chapters, you can read about our 

accomplishments and objectives per key theme.

Each key theme contains a short statement 

describing the execution of the theme. 



 

NATURE KEY THEME

Objectives
We are working continuously to find solutions to reduce 

our environmental impact. In addition, wherever possible 

we will source (office) materials and services that have 

an eco-friendly label and/or societal quality mark.  

Approach
We inform our guests and staff about environmental 

impact and ways to reduce it. We stimulate them to 

work on the Mission List. We also analyse energy 

consumption. 

2017 milestones
All action points realised by Postillion are listed below. 

Some of the objectives were achieved in 2017, whereas 

others were achieved earlier and have been preserved.   

General
• In 2017, we worked on the environmental awareness 

 of our staff. An e-learning module was set up for new 

 employees to complete on their first working day. 

• We point out to our staff that they must be 

 energy-efficient.

• We offer guests modes of transport that are more 

 environmentally friendly. Guests can rent bicycles at 

 each branch, and we inform guests about public 

 transport. 

Energy
• We measure and analyse the monthly consumption 

 of gas and electricity.

• We carry out preventive maintenance on our

 installations for gas, water and electricity.

• At each branch, charging points for electrical vehicles 

have been installed. 

Water
• We measure our monthly water consumption. 

• Excess flow valves have been fitted to washbasin taps 

 and showers at each branch. 

• More efficient toilet reservoirs have been installed at 

 all branches. 

• We encourage our guests to reuse towels and sheets, 

 using positive communication.  

 

Waste
• Used frying oil is collected and recycled by the Van 

 Happen Containers waste disposal company. 

• Sundry fatty waste is also collected by Van Happen 

 Containers.

• Postillion recycles paper, cardboard, newspapers, 

 magazines, glass packaging and plastic packaging.

• Postillion recycles electrical equipment.

• Postillion limits the placement of individual 

 packaging of hygiene products in hotel rooms. 

• Batteries are safely disposed of.

• Cartridges and toners are donated to the Stichting 

 AAP foundation, which has them recycled by Eeko. 

Green sourcing
• Postillion uses ecological printing paper and toilet 

 paper.

• Postillion uses eco-label products as much as 

 possible. 

• Postillion uses organic products as much as possible. 

The Nature key theme consists of all action points that concern energy, water, waste, waste water and 
green sourcing. This chapter contains the overall objectives and our approach, as well as the Mission List 
action points that have been completed. Finally, you can read our ambitions for 2018 and beyond.



 
Ambition for 2018 and beyond
Our ambition is to preserve the above-mentioned 

accomplishments as well as to realise more Mission 

List action points. You can find all action points in the 

Mission List. 

Sundry action points have been formulated in view of 

the priorities and possibilities within Postillion. 

The energy ambitions for 2018 are: 
• Identifying potential technical improvements;

• Safeguarding the optimal use of technical 

 installations;

• Energy-efficient façade lighting, lamps, LEDs 

 (advertising boards, emergency lights), refrigerators 

 (in rooms), central heating boilers and air condition-

 ing systems.

• Insulation of hot water and cold water pipes.

The water ambitions for 2025 are:
• Installation of efficient toilet reservoirs;

• Using energy-efficient washing machines;

• Proposing to guests to use towels and sheets

 for longer;

• Using rainwater;

• Treating wastewater or having it treated;

• Recycling greywater.

The waste ambitions for 2020 are:
• (Further) reducing the use of disposable packaging;

• Recycling of cans;

• Encouraging guests to separate waste in their hotel 

 rooms;

• Recycling organic material from restaurants;

• Recycling green garden waste;

• Safely disposing of guests’ batteries.

The parks, gardens and plants surrounding the eight 

branches are maintained by an external landscaping 

company. Together with the landscaping company, Pos-

tillion wants to realise the following action points for 

increased biodiversity by 2025:

• Reducing the use of pesticides, herbicides and

 fungicides; 

• Using organic fertilisers; 

• Watering plants rationally; 

• Using plants that are best suited to the local 

 conditions.

In addition, Postillion wants to plant at least one tree a 

year as of 2018. 

NATURE KEY THEME





HEALTH KEY THEME

Objectives
Postillion encourages staff and guests to eat healthily 

and to exercise sufficiently. We contribute to the 

development of the profession and the knowledge 

transfer to others who wish to learn the profession. 

We also determine the societal impact of our services 

and avoid fraudulent conduct, intimidation, exploitation 

and child labour.  

Approach
We inform our staff about the objectives by means 

of an employee chat, a five-minute training, and an 

internal WhatsApp group. We provide them with 

opportunities to play sports together with colleagues 

and to attend educational health programmes. By 

offering the Brainfood concept to our guests, we 

convince them of the benefits of healthy and fresh 

food at Postillion. 

2017 milestones
All action points realised by Postillion are listed below. 

Some of the objectives were achieved in 2017, whereas 

others were achieved earlier and have been preserved.  

• Offering the Brainfood concept according to the 

 guidelines, enabling guests to benefit optimally from 

 fresh, healthy food during their stay.  

• Visibly presenting the Brainfood expressions at all 

 branches.

• Giving staff the opportunity to practice sports 

 together. 

NB: We did not manage to organise educational programmes in 2017.

Ambition for 2018 and beyond 
Our ambition is to preserve the above-mentioned 

accomplishments as well as to realise more Mission List 

action points. For 2018 and beyond, Postillion wants to 

bring the current performance to a higher level.

• All staff must be informed of the Bicycle Plan.

• The Brainfood concept must also be introduced to

 the breakfast and lunch buffets, enabling all guests 

 to benefit from fresh, healthy food. 

The objective for 2020 is:
• Making sure staff participate in educational 

 workshops aimed at a healthier lifestyle.

Postillion is strongly committed to the health and well-being of its staff and guests. This chapter 
contains the overall objectives and our approach, as well as the Mission List action points that have 
been completed. You can subsequently read about our ambitions for 2018 and beyond.





INNOVATION KEY THEME

Objectives
We ask our staff to actively contribute ideas for an 

effective CSR policy. We will also talk to our local 

suppliers in order to arrive at innovative solutions. 

We will also keep other business relations, such as 

customers, clients and colleagues, informed of our 

accomplishments and ambitions.

Approach
To Postillion, innovation means introducing new ideas 

for corporate social responsibility. We do this together 

with local suppliers and our staff. 

We inspire our guests and business relations to reduce 

environmental impact and societal impact by means 

of communications and promotions. The Branch 

Managers and the General Manager will collect the 

ideas put forward by staff.

2017 milestones
• Each branch will actively present new ideas to 

 Erik-Jan Ginjaar or to the Branch Manager.

Ambition for 2018 and beyond 
Postillion wants to collaborate with suppliers even 

more closely in the future. Postillion will also continue 

to encourage staff to share their innovative ideas

and/or solutions. 

Together we are stronger. We believe that collaboration helps to realise 
innovative solutions. 

Objectives
We safeguard the continuity of our enterprise and our 

staff, even in case of loss of income. We make transpa-

rent arrangements with our business relations about 

the quality of our services, and we safeguard these.

Approach
We inform our staff and business relations about our 

‘human affairs’ arrangements by means of clear com-

munication. 

2017 milestones
• All staff are familiar with the Koninklijke Horeca 

Nederland (Royal Dutch Catering) Code of Conduct to 

prevent illegal prostitution. 

Ambition for 2018 and beyond 
Our ambition is to preserve the above-mentioned 

accomplishments as well as to realise more Mission List 

action points. In 2018 and beyond, Postillion wants to 

contribute to the development of staff by:

• Organising an all-employee event in an educational 

 setting for our staff. This event will be combined with 

 fundraising activities.

NB: The concrete implementation of the all-employee event will differ 
per branch. Possible themes are vitality and environmental issues. 

Hospitality is more than just a warm welcome. A Postillion branch is a pleasant place to work, 
a home base and a safe haven for guests and staff.  

HUMAN KEY THEME





LOCAL KEY THEME

Objectives
Postillion wants to increase its dedication to local 

charitable causes and its collaboration with local 

suppliers. In addition, we want to limit our environ-

mental impact at a local level.  

Approach
Each branch is tasked with making use of the opportu-

nities for (societal) collaboration and sustainability at 

a local level. 

2017 milestones
• For our food and beverage, we use as many 

 organic and local products as possible, and we are 

 taking measures to reduce food waste at a local level. 

 Sourcing local products reduces CO2 emissions 

 because less transport is needed, and this also

 contributes to the local economy.

• Each branch took part in the Dance 4 Life promotion. 

 One euro from each bar and restaurant bill was 

 donated to Dance 4 Life. 

Postillion also organised special Dance Breaks as part 

of a package deal for meetings. In total, Postillion raised 

€10,000. 

NB: We did not manage to support a local cause this 

year. Instead, Postillion decided to approach the matter 

on a national level by participating in Dance 4 Life. This 

is an international charity, but a local contribution was 

made from each branch.

Ambition for 2018 and beyond
Our ambition is to preserve the above-mentioned 

accomplishment as well as to realise more Mission List 

action points. Postillion wants to carry more weight in 

the regions where the eight branches are located. 

• Each branch will support a local charitable cause 

 each year. 

Each Postillion is connected to a specific region to a certain extent. We believe in the power of local co-
operation to realise a better natural environment and a more pleasant living environment.

Crown on CSR policy
Postillion has possessed Green Key 

certification at the highest level (gold) 

since 2011. We managed to retain the 

certificate, partly due to our activities 

in 2017. 

Ambition for 2018 and beyond
In 2018 Postillion wishes to retain its gold Green Key 

certificate. We are also committed to obtaining more 

hallmarks in order to show that our efforts really do 

contribute to a fair, sustainable society.

GREEN KEY CERTIFICATION 
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